


Campaign Results:
Coverage on 131+ media websites; 63+ links, including:

1. Campaign Ideation
4. Graphic Design

2. Data Research
5. Interactive Map Visualization

3. Content Creation
6. Campaign Outreach



THE IDEA

For this campaign we decided to see what 
hidden charges do the major European airlines 

impose on their customers on top of the list 
price, when booking a flight.

https://www.tradingpedia.com/2023/04/11/airlines-with-the-most-hidden-charges/
https://www.tradingpedia.com/2023/04/11/airlines-with-the-most-hidden-charges/
https://www.tradingpedia.com/2023/04/11/airlines-with-the-most-hidden-charges/


METHODOLOGY

The methodology for this campaign was 
straightforward - we did a booking for an 

identical flight with the selected airlines and we 
took a note of all fees and charges in a 

spreadsheet.



VISUALIZING THE FINDINGS
`

We presented the spreadsheet 
with results in a tabular 
graphical format with the logos 
of the airlines and the totals of 
all the different hidden costs.



The content was published on April 11, 2023 and 
over the course of 2023 it acquired 229 links, both 

through outreach and organically:

RESULTS

https://www.msn.com/ DR92 https://uk.news.yahoo.com/ DR91 https://www.marketwatch.com/ DR91

https://www.mirror.co.uk/ DR90 https://www.t-online.de DR90 https://www.thesun.co.uk/ DR90

https://viaggi.corriere.it/ DR89 https://www.travelandleisure.com DR88 https://www.rtbf.be DR85

https://www.derstandard.at DR85 https://www.rtl.de DR85 https://www.merkur.de DR84
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https://uk.news.yahoo.com/
https://www.marketwatch.com/
https://www.mirror.co.uk/
https://www.t-online.de
https://www.thesun.co.uk/
https://viaggi.corriere.it/
https://www.travelandleisure.com
https://www.rtbf.be
https://www.derstandard.at
https://www.rtl.de
https://www.merkur.de


EMAIL US AT
`

enquiry@newsworthydata.com
`

with short info about your brand and goals, and let us 
schedule a call to discuss your campaign.

mailto:enquiry@newsworthydata.com

